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ECSM Preface  

These proceedings represent the work of contributors to the 10th European Conference on 
Social Media (ECSM 2023), hosted by Pedagogical University of Krakow, Poland on 18-19 May 
2023. The Conference Chair is Dr Iwona Lupa-Wójcik and Programme Chair is Dr Marta 
Czyżewska, both from Pedagogical University of Krakow, Poland. 

ECSM is now a well-established event on the academic research calendar and now in its 10th 
year the key aim remains the opportunity for participants to share ideas and meet the people 
who hold them. The scope of papers will ensure an interesting two days. The subjects covered 
illustrate the wide range of topics that fall into this important and ever-growing area of 
research. 

The opening keynote presentation is given by Dr Katarzyna Bąkowicz, SWPS University, Poland 
on Disinformation is Everywhere. Why Should we Change our Perspective on this 
Phenomenon? On the second day, Magdalena Urbaniak from AGH University of Science and 
Technology in Kraków, Poland, will give a talk on the subject: Brain Unconsciously Driven by 
Social Media. Is it bad or good and what can we do about it?  

With an initial submission of 107 abstracts, after the double blind, peer review process there 
are 33 Academic research papers, 6 PhD research papers, 2 Masters Research papers and 4 
work-in-progress papers published in these Conference Proceedings. These papers represent 
research from Austria, Canada, Czech Republic, Egypt, France, Germany, Ghana, Greece, 
Hungary, India, Ireland, Italy, Kenya, Lithuania, Netherlands, New Zealand, Nigeria, Poland, 
Portugal, Romania, Singapore, Slovak Republic, South Africa, Spain, Turkey, UK, Ukraine, 
United Arab Emirates and the USA. 

We hope you enjoy the conference. 

Dr Iwona Lupa-Wójcik 
Pedagogical University of Krakow 
Poland  
May 2023  
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University Federico II of Naples, Italy. Her main research areas are corporate social responsibility, 
sustainability and green finance. She is a member of  AIDEA ( Italian Academy of Management). ). She 
is affiliated at EAA (European Accounting Assosiation). 

Rubina Michela Galeotti, is a PhD Student in Business Administration from Roma Tre University. She 
is a member of SIDREA, AIDEA ( Italian Academy of Management). She is affiliated at BAFA and  EAA 
(European Accounting Assosiation). Her research interest focuses on social media and accounting, 
strategic management, corporate strategy and accounting. 

Caroline Gans Combe serves as an Associate Professor of Economics, Data, and Ethics at INSEEC 
Business School. Additionally, she holds the position of Head of Structured Research for the Omnes 
Education Group, a prominent global education institution that encompasses 11 schools specializing 
in management, economics, business, engineering, and data, among other fields. A distinguished 
member of IEEE, she has devoted her recent research efforts to the study of ethics, research ethics, 
data ethics, value creation, and sobriety models, with a particular emphasis on AI economics. Her 
extensive contributions to the field include over 44 peer-reviewed publications and chapters, as well 
as participation in more than 30 conferences as a keynote speaker. 

Valerie Priscilla Goby, PhD (Bus), PhD (Comm), FHEA, SFHEA, professor at Zayed University, Dubai, has 
published across a range of disciplines including business ethics, cross-cultural communication, gender 
studies, and CSR in journals such as Journal of Business Ethics, Leadership and Organisation 
Development, and Women’s Studies International Forum.  Orcid: https://orcid.org/0000-0002-9370-
0609  Google scholar: https://scholar.google.ae/citations?user=dESP3_8AAAAJ&hl=en 

María Victoria Guzmán (mvgm1@leicester.ac.uk). Researcher specializing in cultural memory, 
aesthetics and popular culture. Lawyer and Cultural and Creative Industries MA, King's College 
London. She is completing a fully funded PhD in Museum Studies at the University of Leicester on the 
links between museums, communities and contemporary art.  

Val Hooper is currently the Head of the School of Marketing and International Business of Victoria 
University of Wellington. Prior to that, she was the Head of the School of Information Management. 
Her research interests include social media, cyberbullying, online security behaviour, and the dark side 
of IS. 

Nadzeya Ilyushenka is a PhD-student of philosophy at European Humanities University, Lithuania. Her 
doctoral thesis is devoted to the study of the influence of mediatization on educational practices. Her 
main research areas are phenomenology of education, gender studies and practical philosophy. 

Attila Zoltán Kenyeres is a researcher of media manipulation and fake news at the Eszterházy Károly 
Catholic University. In 2017 he won a Media and Journalism Fellowship at Ohio University. In 2021, he 
was awarded a Fulbright Scholarship to teach an undergraduate course on fake news and media 
manipulation at the University of Pittsburgh." 
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Tobias Knopf is a research associate at Anhalt University of Applied Sciences and a PhD student at 
Merseburg University of Applied Sciences. His research focuses on corporate responsibility in the 
digital society as well as digital collaboration and experience design. 

Peter Krajčovič is an assistant professor at the Faculty of Mass Media Communication, University of 
Ss. Cyril and Methodius in Trnava, Slovak republic. He is the author or co-author of three monographs, 
three university textbooks and more than 70 studies. His main research areas are marketing 
communications of eco-innovations, media studies and fake news. 

Carmen Lee is a Senior Lecturer in Business Analytics at Singapore University of Social Sciences. She 
received her PhD in industrial and systems engineering from The Hong Kong Polytechnic University. 
Her research areas include social data analytics, machine learning, and operations management. She 
is an Associate Editor of International Journal of Engineering Business Management.  

Kerry Littlewood is a PhD student at the Graduate School of Business, University of Cape Town. Her 
research area looks at social media strategy, engagement and the resulting value creation. Kerry works 
at Deloitte Consulting as the Experience and Engagement Lead, where her focus is on digital 
transformation and behaviour.  

Paula Lopes, has a PHD in Communication, Audiovisual and Advertising, from Extremadura University, 
spain. In the present is full Professor at Lusofona University. She’s a researcher in CICANT - - Centre 
for Research in Applied Communication, Culture, and New Technologies, and the main research areas 
are IMC, Advertising, Social Networks. Member of ECREA, SOPCOM; APPM. 

Marlene Loureiro has a PhD in Communication Sciences (2012). She is an assistant professor of 
Communication Sciences at University of Trás-os-Montes and Alto Douro (UTAD). She is currently a 
researcher at LABCOM.IFP – Communication, Philosophy and Humanities Research Unit of University 
of Beira Interior. At the moment, her research focuses on organizational and interpersonal 
communication and gender studies. 

Clara Maathuis is Assistant Professor in AI and Cyber Security at Open University in the Netherlands. 
With a PhD in AI and Military Cyber Operations from Delft University of Technology, she is involved in 
teaching different AI and cyber security courses and conducts research in AI, cyber/information 
operations, military technologies, and social manipulation. 

Stevens Phaphadi Mamorobela is a Lecturer at the Tshwane University of Technology, Pretoria, South 
Africa. He holds a Phd in Information Systems from the University of South Africa; MTech: Business 
Information systems, BTech: Computer Systems, and National Diploma in Engineering: Computer 
Systems (cum laude) from Tshwane University of Technology. He is very passionate about research. 

Nomalanga Mashinini: Senior lecturer of cyberlaw (University of the Witwatersrand, Johannesburg, 
South Africa). Completed her LLD in information and communications technology law from the 
University of Pretoria in 2021. She is the host of the podcast Image Rights byNMashinini. Her main 
research areas are image rights as they intersect with artificial intelligence and social media laws.  

Aaron Mengelkamp: Professor of business information systems (Hanover University of Applied 
Sciences). He received his PhD from Georg-August-University of Goettingen (2017). Has published 
various articles in international (scientific) outlets. His main research areas are analysis from social 
media data and text mining. Next to his research he is the founder and CEO of mengelkampIT. 

Rania Miniesy: Professor of Economics and the Head of the Economics Department (British 
University,Egypt).  Cofounder of the Experimental and Behavioural Economics Laboratory.  Received 
her BA and MA from the American University in Cairo and her PhD (University of Southern California).  
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Research focus on growth and sustainable development.   Editor of the Journal of Chinese Economic 
and Foreign Trade Studies.   

Nikos Misirlis is a computational social scientist with a study background in software engineering and 
social media analytics. His research interests are related, but not limited to: Social media, data 
analysis, consumer behavior, and digital marketing. He is currently working as a lecturer at HAN 
University of Applied Sciences, The Netherlands. 

Nídia Salomé Morais has a degree in New Communication Technologies, a master's in Education and 
Multimedia and a PhD in Information and Communication in Digital Platforms. She teaches at the 
Higher School of Education of the Polytechnic Institute of Viseu. Her recent work has focused on social 
media, online fake news, and misinformation. 

Ayeyi Ohene-Adu is a final year student at Ashesi University studying Business Administration. She 
has a keen interest in the creative economy. Hence, she interned for an Impact Fund for African 
Creatives and organized the first Creative Festival at Ashesi University. This interest leads her into 
improving the livelihoods of artisans through social commerce.  

Otto Petrovic is professor for information systems at the University of Graz, Austria. His main research 
focus is on international analysis of digital information technologies’ impact on business models. He 
had appointments in Korea, Japan, USA, Germany, and China. 

Francesca Rivetti, Ph.D., is Assistant Professor of Management at University of Basilicata, Department 
DiMIE, Potenza, Italy. She received her Ph.D. from Second University of Naples (now named University 
of Campania “Luigi Vanvitelli”). She has been Visiting Scholar at Fisher College of Business (The Ohio 
State University) and Cass Business School (City University of London). 

Paula Rodrigues holds a Ph.D. in Management, in Faculty of Economics at the University of Porto, 
Portugal. She is an Associate Professor in Brand Management at the School of Economics and 
Management, Lusíada University - North, Portugal. Since 1995, she teaches Brand Management, 
Consumer Behaviour, Econometrics, Statistic and Quantitative Methods at the Lusíada University - 
North. She has published several scientific papers, chapters, and books. Her on-going research projects 
concern consumer-brand relationships in the field of luxury, tourism and hospitality and consumer 
goods. 

Dr Alexander Ronzhyn – PhD in Sociology, researcher of Political Science at the Universitat Oberta de 
Catalunya (UOC) and member of eGovernance research group. His primary research interest is the 
study of the influence of digital technologies on society. He authored papers on internet activism, 
social media affordances, and digital government.  

Vitor Roque: Ph.D in Science and Technology in Communication (University of Aveiro-Portugal). Has 
been teaching at the Polytechnic of Guarda since 1995. Researcher at the Centre for Tourism Research, 
Development and Innovation and Research Unit for Inland Development. He does research focused 
on issues related to innovation, tourism, e-tourism, smart cities, smart tourism and social media.    

Carla Rossi is Associate Professor of Management at University of Basilicata, Department DiMIE, 
Potenza, Italy. She holds a Ph.D. in Business Administration, received in 2000, from the University of 
Naples, "Federico II". Her research interests revolve around marketing and innovation, addressing 
issues of customer-related knowledge, collaborative marketing and value co-creation.  

Yawo Edem Saba is a Togolese and is doing his PhD in Marketing, in the Catholic University of Eastern 
Africa (CUEA) in Nairobi. He resides in Togo. His area of specialization is Ethics of Online Marketing.  
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Phi Hung Truong is a fulltime Phd student at Tomas Bata University in Czech Republic. He received his 
Master of Administration in James Cook University in Singapore. His main research area is about digital 
marketing, technology that support and improve marketing and management.  

Erna Uricska is a PhD student at the Doctoral School of Sociology and Communication Science at 
Corvinus University of Budapest. Her research interest focuses on digital organisational 
communication and its special features. She is particularly interested in netlinguistics, the persuasive 
factors of digital visual communication and their educational opportunities in the 21st century. 

Murdoch Watney: Professor (University of Johannesburg, South Africa). She worked as a prosecutor 
prior to joining the university. She also passed the bar exam and is an advocate. She teaches criminal 
law. Her field of interest is cybersecurity and cybercrime. She has published in textbooks on criminal 
law and has delivered peer-reviewed papers at national and international conferences.  

Richard L. Wilson: Professor in Philosophy (Towson University in Towson, MD). He teaches Applied 
Ethics in the Philosophy and Computer and Information Sciences departments at Towson. Allso serves 
as Senior Research Scholar in the Hoffberger Center for Professional Ethics (University of Baltimore). 
His interests are directed towards applying phenomenology to issues with emerging and innovative 
technologies.  

Piotr Wiśniewski, PhD, Habil. is Professor at the Warsaw School of Economics in Poland. His research 
is focused on social media’s economics, financing and going-public strategies, as well as social media 
as an investment asset. Piotr brings two decades of executive experience in financial services and 
membership of the Chartered Institute for Securities & Investment". 

Dawn Woolley is an artist and research fellow at Leeds Arts University. Solo exhibitions include 
“Consumed: Stilled Lives” bildkultur Gallery, Stuttgart, (2022) and Perth Centre for Photography, 
Australia, (2021). Publications include: Consuming the Body: Capitalism, Social Media and 
Commodification is due to be published in 2022 by Bloomsbury. 

Hantian Zhang is a Senior Lecturer in Media at Sheffield Hallam University. With a PhD in Digital Media 
and Communication awarded by the University of Edinburgh, his research covers multiple aspects of 
Digital Media including social media, audience engagement, social/(tele)presence, participatory 
culture and network analysis.  

 


