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ECSM Preface

These proceedings represent the work of contributors to the 10th European Conference on
Social Media (ECSM 2023), hosted by Pedagogical University of Krakow, Poland on 18-19 May
2023. The Conference Chair is Dr lwona Lupa-Wodjcik and Programme Chair is Dr Marta
Czyzewska, both from Pedagogical University of Krakow, Poland.

ECSM is now a well-established event on the academic research calendar and now in its 10t
year the key aim remains the opportunity for participants to share ideas and meet the people
who hold them. The scope of papers will ensure an interesting two days. The subjects covered
illustrate the wide range of topics that fall into this important and ever-growing area of
research.

The opening keynote presentation is given by Dr Katarzyna Bgkowicz, SWPS University, Poland
on Disinformation is Everywhere. Why Should we Change our Perspective on this
Phenomenon? On the second day, Magdalena Urbaniak from AGH University of Science and
Technology in Krakow, Poland, will give a talk on the subject: Brain Unconsciously Driven by
Social Media. Is it bad or good and what can we do about it?

With an initial submission of 107 abstracts, after the double blind, peer review process there
are 33 Academic research papers, 6 PhD research papers, 2 Masters Research papers and 4
work-in-progress papers published in these Conference Proceedings. These papers represent
research from Austria, Canada, Czech Republic, Egypt, France, Germany, Ghana, Greece,
Hungary, India, Ireland, Italy, Kenya, Lithuania, Netherlands, New Zealand, Nigeria, Poland,
Portugal, Romania, Singapore, Slovak Republic, South Africa, Spain, Turkey, UK, Ukraine,
United Arab Emirates and the USA.

We hope you enjoy the conference.

Dr Iwona Lupa-Wodjcik
Pedagogical University of Krakow
Poland

May 2023
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