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ECSM Preface

These proceedings represent the work of contributors to the 9th European Conference on
Social Media (ECSM 2022), hosted by Pedagogical University of Krakow, Poland on 12-13 May
2022. The Conference Chair is Dr lwona Lupa-Wdjcik and Programme Chair is Dr Marta
Czyzewska, both from Pedagogical University of Krakow, Poland.

ECSM is now a well-established event on the academic research calendar and now in its 9t
year the key aim remains the opportunity for participants to share ideas and meet the people
who hold them. The conference was due to be held at Pedagogical University of Krakow,
Poland but due to the global Covid-19 pandemic it was moved online to be held as a virtual
event. The scope of papers will ensure an interesting two days. The subjects covered illustrate
the wide range of topics that fall into this important and ever-growing area of research.

The opening keynote presentation is given by Dr lwona Leonowicz-Bukata, University of
Information Technology and Management in Rzeszow, Poland on the topic of Social Media
Today: Platforming Visibility, Recognition and Independence. On the second day, Anna Miotk,
from University of Warsaw, Poland will give a talk on the subject: Does the Company’s
Presence on Social Media Platforms Still Strengthen Brand Image?.

With an initial submission of 103 abstracts, after the double blind, peer review process there
are 30 Academic research papers, 4 PhD research papers, 1 Masters Research papers and 3
work-in-progress papers published in these Conference Proceedings. These papers represent
research from Austria, Canada, Estonia, Finland, Germany, Hungary, Ireland, Netherlands,
New Zealand, Nigeria, Northern Cyprus, Poland, Portugal, Russia, Slovakia, Slovenia, South
Africa, Spain, Sweden, UK, USA, and Vietnam.

We hope you enjoy the conference.
Dr Iwona Lupa-Wajcik
Pedagogical University of Krakow

Poland
May 2022
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Dr Iwona Lupa-Waijcik, is Assistant Professor at Department of Entrepreneurship and
Social Innovations, Institute of Law and Economics, Pedagogical University of Cracow.
She gained her Doctor of economic sciences in the discipline of management sciences,
with a doctoral thesis entitled ,Marketing potential of social media”. lwona has also
been involved with writing three popular science books on social media. She has written
several dozen scientific articles on social media as well as implementing many research and practical
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and been the main performer of scientific grants dedicated to social media. Iwona is an active
participant in numerous nationwide and international conferences devoted to management,
marketing and social media. She has run a business for many years related to, among others, social
media services for business clients. She is an entrepreneurship trainer, salesman, marketing and
business strategy specialist.

Dr Marta Czyzewska is Assistant Professor at Department of Entrepreneurship and
Social Innovations, Institute of Law and Economics, Pedagogical University of Cracow.
She has 22 years of experience as a trainer, lecturer and researcher, who provides
training in entrepreneurship, social entrepreneurship, accounting and finance. Marta’s
research is focused on entrepreneurship, social entrepreneurship, innovativeness
financing and startups development. She is an advisor and consultant for many companies,
specialising in helping startups to apply for EU funds, business modelling and planning as well as
business process audits. Marta works with different target groups: students, companies' employees,
unemployed and entrepreneurs. She is the author of a book on “Startups, innovation and risk” (in
Polish language) and many scientific articles on entrepreneurship. Formerly head of the Centre for
Innovation and Entrepreneurship at University of Information Technology and Management and the
Manager of the seed capital fund “InnoFund”. She also currently owns her own training company
called Training, Research & Development Marta Czyzewska.

Keynote Speakers

Dr Iwona Leonowicz-Bukata is a Social media expert, an Assistant Professor in the Faculty

of Media and Social Communication at the University of Information Technology and

Management in Rzeszow, Poland. Her current research interests focus on the issues of the

contemporary digital media sphere — mediatization and digitalization of life, especially

within the field of social media, and the problems of migration, gender, chronic illness
management and higher education. A member of the international research team Covid G.A.P. Plin
the project Covid Gendered Academic Productivity — Polish Perspective. A Deputy Editor-in-chief of
the journal ,,Social Communication. Online Journal” and a Deputy Head of The Committee of Research
Ethics at UITM. An individual tutor at the UITM’s School of Leaders and the programme ‘Masters of
Didactics’. ORCID: 0000-0003-3164-1209

Dr Anna Miotk is an assistant professor at the Department of Social Communication and
Public Relations, Faculty of Journalism, Information and Bibliology at University of
Warsaw. Her main research areas are the internet (especially social media), relations
I" . between the internet and society, and media influence. Since 2007, she has been

cooperating with universities as an external lecturer, providing lectures and workshops
in part-time and postgraduate studies. She has been working i.a. for SWPS University, Jagiellonian
University, SGH Warsaw School of Economics, Kozminski University. She also has practical work
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experience in media research and business communication. Since 2014, she has been working at Polish
Internet Research as the communication director. She is also a business trainer, her competences are
confirmed by the certificate of the House of Skills Trainers School. She provides training in the field of
marketing and PR. Author of books, book chapters and articles in scientific and industry media, and a
blog.

Mini Track Chairs

Matgorzata Budzanowska-Drzewiecka is an assistant professor at the Jagiellonian
University in Krakow, Poland, where she teaches marketing communications cross-
cultural differences, and research methodology. Her research interests centre on
consumer behaviours and communication on the Internet, especially in social media.
Specific focus is on the persuasiveness of electronic word of mouth communication. Her
current research activity includes individuals’ pro-environmental behaviours. Her research has been
published in a number of peer-reviewed journals.

Nuran Oze is Assoc. Prof. Dr., Acting Dean of Faculty of Communication, Head of
Institute of Graduate Studies and Research, Chair of Department of Visual
Communication Design in Arkin University of Creative Arts and Design (ARUCAD),
Northern Cyprus. She especially interested in culture, communication, gender, PR and
specifically with social media. In recent years she has researched social media usage
patterns and its effect on society, social media addiction, identity construction on social media. She is
an author and co-author of several articles and book chapters on the above mentioned research
areas.

Dr Joanna Rosak-Szyrocka, is a Lecturer at Czestochowa University of Technology in
Poland, the Vice President of the Qualitas Foundation and a member of the Polish ISO
9000 Forum Club. Joanna has author/co-authored 221 scientific publications in
prestigious journals, chapters in monographs and conference materials as well as co-
authoring 20 scientific monographs. She has been a participant of the Erasmus +
international exchange, during which she conducted a series of international lectures in England,
Slovenia, Slovakia and Italy.

Justyna Zywiotek is a doctor of engineering at the Faculty of Management of the
Czestochowa University of Technology. She deals with the management of information
and knowledge, and their security. Justyna is also a personal data protection inspector
and an auditor of the ISO 27000 standard. She interested in the use of Big Data, Internet
of Things for security management systems. She is guest editor of many international magazines.
Justyna is the co-author of over 150 publications, including articles published in peer-reviewed
journals, book chapters, conference materials, and research reports.
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Zinaida Adelhardt is a research fellow at the Friedrich-Alexander University Erlangen-Nirnberg
(Germany) and a head of the media withdrawal project. She received her doctoral degree from the
Leipzig University (Germany), a Master of Arts Degree from the University of Stockholm (Sweden) and
a Master of Journalism Degree from the University of St. Petersburg (Russia).

Vered Aharonson is a professor at the Electrical Engineering School, Witwatersrand University,

Johannesburg, South Africa and the school of science, the University of Central Lancashire, Cyprus.
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signal/image processing and artificial intelligence to solve meaningful practical problems in Health
care and education.
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