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11:00
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12:00 Lunch Lunch
Room: Main Auditorium
Stream A: Politics
Chair: Kerry Rourke

Room: 0131-1 
Stream A:  PhD and Masters Colloquium
Chair: Luciana Oliveria 
10 Minute Presentations with time for feedback and questions

13:00 How Digital Memes Lead Political Debate into Vulgarity
Ana Mayagoitia-Soria, Universidad Internacional de la Rioja, Madrid, Spain, 
Mireya Vicent-Ibáñez, Universidad de Burgos, Spain and María Antonia Paz-
Rebollo, Universidad Complutense de Madrid, Spain (Presentation only)

13:20 Memetic Election Cycles in US Presidential Campaigns
Bradley Wiggins, Webster Vienna Private University, Vienna, Austria 

13:40 Linked Resources in Debates About the German Network Enforcement Act on 
Twitter
Jens Pohlmann and Karin León Henneberg, University of Bremen, Bremen, 
Germany, Caio Mello, University of Luxembourg, Luxembourg 

14:00 Fascism and Paranoia in the Market of Information
Yasmin Gasimova, Liverpool John Moores University, UK

14:20 Coffee Break Coffee Break

14:40

15:00

15:20

15:40
19:30

Thursday 22 May 2025
Pre-conference Registration and Welcome Drinks (until 19:00) Axis Porto Rua Maria Feliciana, nº 100 4465-283, São Mamede de Infesta – Porto

Room Main Auditorium
Stream A: Social Media in Practice
Chair: Val Hooper

Beyond Content: Social Media Interfaces as “Texts” in Critical Media Literacy
Caroline Robbeets and Jerry Jacques, UCLouvain, Belgium

Image Content Analysis of Egyptian Athletes Visual Self-Presentation Strategies on Instagram
Jailan ElBous, University of Hull, United Kingdom 

LGBTQ+ Individuals and the use of Social Media: A Turkish perspectiveia: A Turkish Perspective
Gizem Kiziltunali Sonyol, Yaşar University, Bornova/İzmir, Turkey (Presentation only) 

Room: Main Auditorium
Welcome and Opening of the Conference: Susana Pinto, Luciana Oliveira (ISCAP P.Porto); Ana Azevedo - (CEOS.PP Director) and Manuel Silva 
(Dean of ISCAP)

Keynote Presentation: Alexandre Duarte, Universidade Nova de Lisboa, Potugal
Behind the Scroll: Insights of the Social Media Era

12th European Conference on Social Media
ECSM 2025 Physical Timetable

22-23 May 2025
ISCAP Porto, Portugal

Address: Porto Accounting and Business School (ISCAP),Rua Jaime Lopes Amorim s/n, 4465-004 S. Mamede de Infesta, Porto, Portugal

Conference Registration and coffee

Conference splits into streams  

Exploring Influencer Burnout Through Trans-Parasocial Relationships in the Age of 
Commercialised Social Media

Anthony Emebo, Elaine Mercer-Jones, Reika Igarashi and Ashleigh Logan-McFarlane, 
Edinburgh Napier University, UK

The Power of Storytelling in Product Placement of TikTok’s Short-Form Content: A 
Qualitative Study

Kim Anh Dao Tomas Bata University in Zlin, Czech Republic

A Representation of AI Technology in Turkish News Media and YouTube Journalism
Mahmut Burak Atasever Koç University, Istanbul, Türkiye 

Social Comparison and Inverted Male Gaze in Marketing: An Exploratory Study of Gay 
Male Instagram Users’ Reasons for Stopping and Holding the Scroll

Glenn Mehta Technological University Dublin, Ireland 

Should I Post It? Privacy and Motivations Behind Online Sharing
Cristiana Firullo, Cornell University, Sunnyvale, Unites States 

Wednesday 21 May 2025

Close of Conference Day
Conference Dinner PIP Restaurant WOW Rua do Choupelo, 39 4400-088 V.N. Gaia, Porto 

Room: Main Auditorium
Stream A:  AI and Algorithims and The Negative Side of Social Media
Chair: João Batista
The 10-Year Shift: How AI Reshaped Social Media from 2014 to 2024
Nazime Tuncay, North Cyprus, Güzelyurt, Cyprus 

Developing and Validating the AI-SMEQ: Measuring the Effects of Artificial Intelligence on Social Media Users
Nazime Tuncay, North Cyprus, Güzelyurt, Cyprus

Truth, Lies, and Algorithims: Interdisciplanary Pedagogical Strategies for Media Literacy
Kristi Girdharry and Kerry Rourke, Babson College, United States 

Risks of Harm Through Social Media Use: Scams and How Users Respond
Val Hooper, Victoria University of Wellington, New Zealand 

Who’s Afraid of the Big Bad Lurker? Lurking, AI, and Social Media Literacies
Andrew McWhirter, Glasgow Caledonian University, Glasgow, Scotland 
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10:40

11:00

11:20

11:40
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13:20

13:40

14:00

14:20

14:30

What Factors Influence our Sense of Safety on Social Media - A Comparative 
Study of Different Age Groups
Lili Fejes-Vékássy and Eszter Berán, Pázmány Péter Catholic University, 
Hungary (Poster Only)

Instagram as a communication Tool for Higher Education Instiutions' 
Internationalization Policy: A Case Study of European HEIs
Susana Pinto, Manuel Moreira da Silva, ISCAP, Porto , Portugal and Ana Belen 
Fernandez Souto, University of Vigo, Spain (Poster Only) 

How Adolescent Identity can be Influenced by Social Media Platforms
Orla Shiels and Gabriela Martinez Sainz, University College Dublin, Ireland 
(Poster Only ) 

Botched Decisions? How Instagram Influences Women's Cosmetic Surgery and Non - 
Surgical Procedures Consumption Decisions
Jasmina Milne, Edingburgh Napier University, UK

Does Human- and AI- Attributed Authorship Matters in Social Media?
Ligita Zailskaitė-Jakštė, Kauno Kolegija Higher Education Institutions, Kaunas, 
Lithuania, Beata Šeinauskienė and Sandra Beliūnė, KTU, Lithuania (Poster 
Only)

Intermedia Agenda Setting at the Network Level: Turkish Women's Volleyball Team in 
Media and Instagram
Dilek Melike Uluçay, Yaşar University, İzmir, Türkiye and Gizem Melek, Queen’s 
University Belfast, UK

The Social Life of ChatGPT: Insights from Tiktok
Tess Butler-Ulrich, Ontario Tech University, Oshawa, Canada 

Dehumanisation in Russian and Ukrainian Telegram in 2022: Strategic vs. Reactive 
Approaches
Elizaveta Chernenko, Oxford Internet Institute, Oxford, United Kingdom 

Digital Legacy and AI in Social Media: New Face of Immortality
Nazime Tuncay, Independent Researcher, North Cyprus, Güzelyurt, Cyprus 
(invited Poster) 

Social Media Engagement Strategies for Luxury Brands: A Case Study Analysis
George Kyparissiadis, American College of Greece, Athens, Greece. (Presentation only)

Friday 23 May 2025
Opening Messages

 Introduction to ECSM 2026

Keynote Presentation: Xabier Martínez Rolán, University of Vigo, Spain
From Digital Violence to Disinformation on Social Media: A New Paradigm with Generative AI

Conference splits into streams

Poster Presentations
Posters will be presented on Friday Morning during the coffee break in the corridor by Main Auditorium. Please give your poster to the 

registration desk on arrival and we will display it for you.

Room Main Auditorium
Stream A: Consipiricy Theories, Fake News and Sustainability
Chair: Susana Pinto

Online Conspiracy Theories and Perceptions of Institutional Power and Climate Change: A Study of the Flat Earth Society’s Forum
Maria Lipińska, and Dariusz Jemielniak, Kozminski University,Warsaw, Poland 

Scroll, Share, Sustain: The Impact of Social Media on Social and Environmental Sustainability
Banu Sarikaya, Christian Kücherer  Hochschule Reutlingen, Germany  and Ifeoluwapo Fashoro, Nelson Mandela University, Port Elizabeth, South Africa

How Social Memory Works on Social Media: A Conceptual and Methodological Framework
Oren Meyers, University of Haifa, Haifa, Israel, Anat Ben-David, The Open University, Israel and Motti Neiger, Bar-Ilan University, Israel (Presentation only) 

Digital Anti-Rationalism: Understanding the Alignment of Vitalism, Social Media, and Right-Wing Messaging
Brady Hammond, Quinsigamond Community College, Worcester, USA 

Lunch

Room Main Auditorium
Stream A: Social Media in Business
Chair: Christian Kücherer

Factors Influencing Purchase Intention on Social Commerce – A Preliminary Study
Ricardo Afonso Soares, ISCAP, Polytechnic of Porto, Portugal, Iviane Ramos de Luna and Gisela Ammetller Universitat Oberta de Catalunya, Barcelona, Spain, Spain 

Co-Creation as a Success Factor: Enhancing Customer Loyalty through Social Network Engagement
Marco Inderhees, INU, Cologne, Germany and Ralf Spiller, Macromedia University, Germany

Unlocking Employee Engagement: Key Drivers for Participation in Corporate Influencer Programs on Linkedin
Carolin Durst, Julian Steigerwald and Johannes Hähnlein Ansbach University of Applied Sciences, Germany 

Summary of the conference
Award of Best PhD Presentation and Best Poster

Close of Conference

Poster Presentations: main corridor of Building D 
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08:30
09:00
09:15

10:00

Zoom Room 1
Stream A: Influencing
Chair:  Charmaine Du Plessis

Zoom Room 2
Stream B: Video in Social Media
Chair: Nerea Rubio-López

10:20 Cross-Platform Content Strategies of Micro-Celebrities: A Case Study of Body 
Positivity Advocate Tess Holliday
Yun Wang, Monash University, Melbourne, Australia 

Audience Engagement on YouTube: A Merge of Consumer and Media Engagement
Hantian Zhang, Sheffield Hallam University, Sheffield, UK 

10:40 The Influence Of Social Media Platforms On the Purchase Decisions Of Luxury 
                  Apparel
                  Fiza Shiadh and Pranav Raj, MIE-SPPU Institute of Higher Education, Qatar    

Motivations and Consumption Patterns on TikTok among Higher Education Students
Cláudia Lopes, Nídia Salomé Morais and Teresa Gouveia, Politechnic Institute of 
Viseu, Portugal and Rui Raposo, University of Aveiro, Portugal

11:00 Bias in Personalized Social Media Content: Impact on Romanian Generation 
Z's Decision-Making
Monica Wolff and Cella-Flavia Buciuman, Politehnica University Timisoara, 
Romania 

Impact of TikTok Usage on University Students: Addiction, Flow State, and Sense of 
Belonging
Cláudia Lopes, Nídia Salomé Morais and Teresa Gouveia, Politechnic Institute of 
Viseu, Portugal and Rui Raposo, University of Aveiro, Portugal

11:20 How Destination Familiarity Impacts on Word of Mouth of Tourist Destinations: 
The Moderation Effects of Social Media Engagement
Sara Santos Luísa Augusto , Luciana Pessoa and Pedro Espírito Santo 
Research Centre in Digital Services (CISeD), Viseu, Portugal, Sónia Ferreira, 
Center for Studies in Education and Innovation, Portugal

Transforming Social Media Usage Paradigms Among Millennials: Analyzing 
Preferences, Behaviors, and Strategic Implications
Peter Krajčovič, University of Ss Cyril and Methodius, Trnava, Slovak Republic 

11:40 A Discourse Analysis of AI Narratives in Spanish Speakers' Social Media 
Platforms
Maria Urbina Montana, University of Derby and Camila Buzzo, Pontifical 
Catholic University of Valparaiso, Chile

Impact of Humanized and Humorous Content on Social Media for Brand Metrics
Joaquim Pratasl and Ana Gonçalves,  ISCAP-IPP Portugal 

12:00 Stories of #EndSARS: Applying Social Network Analysis Through a Postcolonial 
Framework
Godswill Ezeonyeka, Abhiram Thiruthummal and Sarah Merry, Coventry 
University, UK 

Media Modalities and the Spread of  Fake News: Diagnosticity and Involvement Effects
Anat Toder Alon, Peres Academic Center, Rehovot, Israel, Ilan Rachimi, Ono 
Academic College, Israel and Hila Tahar, Peres Academic Center, Ben Gurion 
University, Israel 

12:20 Lunch Lunch
Zoom Room 1
Stream A: Community and Security Issues
Chair:  Maria Urbina Montana

Zoom Room 2
Stream B: Young Adults and Sexting
Chair: Richard Wilson

13:00 Community Autonomy and Centralised Governance: A Textual Case Study Of 
The Reddit API Virtual Sit-in
Charmaine Du Plessis, University of South Africa, Pretoria, South Africa 

The Association Between Sexting Motives and Behavior as a Function of Parental and 
Peers' Role
Michal Dolev-Cohen, Oranim Academic College of Education, Tivon, Israel 

13:20 Social Media and LGBTQ+ Experiences in the Aftermath of the 2023 Turkey-
Syria Earthquake: A Case Study of Kaos GL
Nermin Alkan and Canan Dural Tasouji, Mersin University, Turkey 

Sexting Behavior by Young Adults: The Correlation between Emotion Regulation and 
Moral Judgment
Tsameret Ricon and Michal Dolev-Cohen, Oranim Academic College of Education, 
Israel (Presentation only)

13:40 Social Media and Enterprise Password Reuse Problem: Password Security 
Guidelines for Manufacturing Enterprises
Georgia Barnard and Tapiwa Gundu, Nelson Mandela University, Gqeberha, 
South Africa 

Microintervention Strategies on Social Media to Protect Women's Body Image: A 
Review & Future Research Directions
Mehruba Haque, Estonian Business School, Tallinn, Estonia 

14:00 Impact of AI in Social Media: Addressing Cyber Crimes and Gender Dynamics
Shreyas Kumar,Texas A&M University, College Station, USA et al 

A Qualitative Examination of School Counselors’ Experiences of Sextortion Cases of 
Female Students in Israel
Michal Dolev-Cohen, Oranim Academic College of Education, Tivon, Israel, Inbar 
Nezer, , Israel and Anwar Abu Zumt, Oranim Academic College of Education, Israel 

14:20 Between exploitation and self-branding: Immaterial labor's significance in 
Czech contemporary journalistic work
Hana Ricicova, Charles University Prague, Prague, CZ (Presentation only)

Does Food-Related Social Media Content Influence Dietary Habits Among Young 
Adults' Dietary Habits
Aditi Sadavarte and Pranav Raj MIE-SPPU Institute of Higher Education, Doha, Qatar 

14:40 Language Management Theory : A Device to Control Social Media Effects on 
Language Usage -South African Content
Kganathi Shaku, University of South Africa (UNISA), Pretoria, South Africa 

Fashion, Vlogging and Social Media: Ethical and Anticipated Ethical Issues
Richard Wilson, Townson University, USA (Presentation Only)

15:00 Break Break

12th European Conference on Social Media
ECSM 2025 Virtual Timetable

22-23 May 2025
ISCAP Porto, Portugal

This Programme is in local time UTC+1 
Thursday 22 May 2025
Zoom Room 1 Opens
Welcome and Opening of the Conference: Susana Pinto, Luciana Oliveria, ISCAP Porto and Ana Azevedo, Dean of ISCAP
Keynote Presentation: Alexandre Duarte, Universidade Nova de Lisboa, Portugal
Behind the Scroll:Insights of the Social Media Era
Conference splits into streams  
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Zoom Room 1
Stream A: AI, Personality and Education
Chair:  Tapiwa Gundu

Zoom Room 2
Stream B: PhD Colloquium and Poster Session
Chair: Arminda Sequeira

15:20 AI Food Critics and Social Media: The Ethical Implications of AI Generated 
Restaurant Reviews 
Richard Wilson, Towson University, USA (Presentation Only)

15:40 X Marks the Spot: An Examination of X and Its Transformation from Twitter
Marc Dupuis and Sophia Long, University of Washington, Bothell, United 
States   

16:00 Integrating Social Media in Library Services within Higher Education 
Institutions: A Systematic Review
Edmont Pasipamire, The IIE Rosebank College, Cape Town, South Africa 

16:20 Dimensions of Youth Interaction on TikTok: Exploring Creativity, Mulitmodality 
and Digital Literacy
Pilar Lacasa, Mirsuko Matsumoto and Nerea Rubio-López International 
University of La Rioja, Spain and Alicia Henando, Complutense University, 
Madrid

16:40 Co-Creation and Social Media in Public Policy Development
Maria-Magdalena Popescu, Carol I National Defense University, Bucharest, 
Romania 

17:00 Close of Conference Day Close of Conference Day

08:30
09:00
09:05

09:50
10:00

Zoom Room 1 Opens

Keynote Presentation: Xabier Martínez Rolán, University of Vigo, Spain
From Digital Violence to Disinformation on Social Media: A New Paradigm with Generative AI
 Introduction to ECSM 2026

Friday 23 May 2025

Close of Conference

Opening Messages

PhD Presentaions - (10 minute presentations with time for discussion)
Beyond the Filter: How Feminism, Sustainability and Social Media Shape the Beauty 

Industry
Mehruba Haque, Estonian Business School, Tallinn, Estonia 

Emotional Triggers and Cognitive Manipulation in Romanian Social Media: A NLP 
Analysis

Ștefania - Elena Stoica, “Carol I” National Defence University, Bucharest, Romania 

International Students’ Challenges Social Media use and Adaptation
Zahra Falahatpisheh, University of Western Ontario, London, Canada 

--------------
Posters - (5 minute presentations with time for discussion)

Framing the Fallout: AI-Generated Visual Disinformation and the Fukushima 
Wastewater Narrative on Chinese Social Media

Yu Xiang, Bucknell University, Lewisburg, United States (Poster only)

Filter vs. Reality: A Micro-Intervention to Challenge Unrealistic Beauty
Mehruba Shabaab Haque, Estonian Business School, Tallinn (invited Poster) 

You Tube, Elsagate, and YouTube Kids: Ethical and Anticipated Ethical Issues
Richard Wilson, Towson University, USA

The Drake, Kendrick Lamar rap beef and Social Media: Ethical Issues
Richard Wilson, Towson University, USA
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