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Abstract: The use of digital technologies offers communities opportunities to strengthen their economic and social resilience,
preserve their cultural heritage, and sustain tourism activity in times of crisis. However, its adoption remains uneven, limiting
the development of community-based tourism and influencing visitor behaviour. This paper critically analyses how the
digitalisation of cultural tourism contributes to the resilience of local communities in the face of pandemics, natural disasters,
and social conflicts. An integrative literature review was conducted through an exhaustive search of the Scopus databases;
high-impact articles (Q1 and Q2) published in the last five years and available in English were prioritised. The information
was organised into an analytical matrix and synthesised by theme to identify convergences, gaps and practical guidelines.
The findings indicate that geographic information systems, digital platforms, and immersive content (augmented reality and
360-degree video) are driving the transformation of cultural destinations. These tools improve heritage management and
protection, guide data-driven conservation and adaptation strategies, and support authentic narratives that reinforce local
identity. They also democratise access to culture, strengthen community empowerment and diversify income through digital
channels, raising visibility in the recovery. Digital communication influences the image of the destination and travel decisions,
while spatial planning allows risks to be anticipated and interventions to be prioritised. Limitations remain: connectivity and
capacity gaps, uncertain financial sustainability and low visitor awareness. Policies and training are needed that integrate
digital inclusion, collaborative governance, and indicators of authenticity and accessibility. In conclusion, the digitalisation of
cultural tourism acts as a catalyst for a more resilient, sustainable and participatory tourism model, in line with SDG 11. Its
consolidation requires investment in a technological base that enables secure connection and data exchange between
different systems using open standards, content co-created with communities, and rigorous evaluation of results, with
special attention to rural destinations and the effectiveness of emerging technologies.

Keywords: Digital Heritage, Local Empowerment, Post-crisis Recovery, Digital Inclusion and Accessibility, Digital Cultural
Content.

1. Introduction

Digitalisation has become a key instrument for strengthening the resilience of local communities in the face of
public health emergencies, natural disasters, and economic crises. Beyond preserving social cohesion, this
process enables the continuity of productive activities and supports community self-organisation, even under
conditions of restricted mobility (Li et al., 2024). In this regard, the articulation between digitalisation and local
self-organisation emerges as a crucial mechanism for facilitating adaptation to crisis situations, promoting
income generation, and safeguarding cultural identity (Xiang et al., 2024; Cordova-Buiza et al., 2025). Within the
tourism sector, this transformation is particularly strategic, as it allows small and medium-sized enterprises
(SMEs) to develop collaborative and adaptive capacities in an increasingly competitive environment (Hernandez
and Oskam, 2025).

Information and communication technologies (ICTs) are redefining the ways in which rural and urban
communities construct, articulate, and disseminate their cultural narratives (Agboola et al., 2023; Del Vecchio
et al., 2025). These tools facilitate more autonomous and efficient management of local resources, while also
enabling direct connections with potential visitors, thereby strengthening communities’ adaptive capacity in the
face of the challenges posed by a dynamic and uncertain global context (Shen et al., 2022). Moreover,
digitalisation fosters collaborative governance among multiple actors, reinforcing the resilience of cultural
tourism at the local level (Silva and Raposo, 2023).

In this study, the resilience of local communities is understood as the collective capacity to anticipate, absorb,
adapt to, and recover from external shocks while maintaining social cohesion, cultural identity, and economic
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functionality. Within the context of cultural tourism, community resilience goes beyond short-term economic
recovery and involves the preservation of cultural practices, the strengthening of participatory governance, and
the mobilisation of endogenous resources through collaborative processes (Beckley et al., 2008; Gabriel-Campos
etal., 2021; Basyar et al., 2025). This perspective conceives resilience as a dynamic and multidimensional process
rooted in social capital, local knowledge, and institutional coordination, particularly relevant for territories
exposed to recurrent crises such as pandemics, climate-related events, or economic disruptions (Brown, 2017;
Cartier and Taylor, 2020).

The COVID-19 pandemic intensified pre-existing structural crises within the tourism sector, generating an
unprecedented contraction in global supply and demand (Guardia et al., 2022). While the lack of community
participation following disasters limits the effectiveness of recovery processes and preparedness for future crises
(Nian, 2019), organised communities are better positioned to strengthen their resilience in adverse contexts
such as pandemics and climate change (Gabriel-Campos et al., 2021). Consequently, the limited integration of
digital solutions into cultural tourism and community resilience strategies represents a central challenge, as it
constrains the potential of community-based tourism and shapes visitor behaviour. This situation highlights the
need to rethink tourism models towards more resilient, inclusive, and adaptive approaches (Menezes et al.,
2023; Brown, 2017).

From a practical perspective, this research is particularly valuable for cultural stakeholders and tourism
entrepreneurs, as it provides evidence and analytical insights to support the design of digitalisation strategies
that strengthen community resilience, promote sustainable tourism, and ensure economic and cultural
continuity during periods of crisis. The transition towards a knowledge-based economy centred on heritage has
demonstrated that the integration of digital tools can enhance adaptive capacity, facilitate access to tourism
markets, and strengthen local heritage management (Shen et al., 2022). Furthermore, this study is aligned with
Sustainable Development Goal 11, insofar as the digitalisation of cultural tourism contributes to heritage
preservation and reinforces community resilience by fostering innovation, diversifying tourism offerings, and
encouraging local participation, thereby strengthening social cohesion and promoting the development of more
sustainable communities (Organizacién Mundial del Turismo, 2021; Huang et al., 2025).

Against this backdrop, the general research problem guiding this study is as follows: How does the digitalisation
of cultural tourism contribute to strengthening the resilience of local communities in the face of global crises?
From this overarching question, four secondary research questions are derived: (i) What is meant by the
digitalisation of cultural tourism within the framework of community strengthening? (ii) What types of digital
cultural content are most effective in attracting tourist interest during periods of crisis? (iii) What empirical
evidence demonstrates that the digitalisation of cultural tourism has strengthened economic, social, or cultural
resilience in local communities facing global crises? and (iv) How are digital mechanisms being applied within
cultural tourism, and what functions do they fulfil in responding to global crises?

The general objective of this study is to analyse the contribution of cultural tourism digitalisation to
strengthening the resilience of local communities in the face of global crises. Based on this central aim, four
specific objectives are proposed: (1) to define the concept of cultural tourism digitalisation in relation to
community strengthening under global crisis conditions; (2) to identify the types of digital cultural content that
are most effective in capturing tourist interest in crisis contexts; (3) to determine the economic, social, and
cultural impacts of cultural tourism digitalisation on local communities during such crises; and (4) to establish
the digital strategies that enhance community resilience through cultural tourism in contexts of uncertainty.

2. Methods

This study was conducted through an integrative literature review, with the aim of providing a comprehensive
analysis of the role of cultural tourism digitalisation in strengthening community resilience in contexts of global
crises (Snyder, 2019). This approach enabled the collection, comparison, and synthesis of findings from recent
empirical and theoretical studies, ensuring a broad and up-to-date understanding of the phenomenon. The
integrative review was particularly appropriate for this research, as it allowed for the simultaneous examination
of multiple types of evidence, including case studies, qualitative research, quantitative approaches, and
conceptual models related to technology, culture, and resilience.

The bibliographic search was carried out between March and June 2025 using a systematic strategy applied to
the Scopus and Web of Science databases. Information retrieval was based on combinations of English-language
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keywords related to digitalisation, cultural tourism, community resilience, digital technologies, and crisis
management. A temporal range covering the period from 2020 to 2025 was established to ensure the relevance
of the selected studies, as this timeframe encompasses major technological and social transformations
associated with the COVID-19 pandemic and other recent crises that have significantly affected the tourism
sector. The article selection followed a transparent sequential process: duplicate records were removed, titles
and abstracts were screened for thematic relevance, and full texts were assessed for conceptual alignment and
methodological soundness. While priority was given to high-impact journals (Q1 and Q2), studies from other
quartiles were included when they provided relevant theoretical or contextual contributions, ensuring analytical
coherence and transparency without imposing rigid exclusion criteria.

The selection of studies followed inclusion criteria focused on thematic relevance, full-text availability,
methodological rigour, and alignment with the research objectives. Only indexed articles examining
digitalisation processes applied to cultural tourism, community-based capacity-building strategies, or resilience
mechanisms in response to crises were considered. Exclusion criteria comprised non-empirical studies without
direct applicability to the research focus, institutional reports, non-indexed publications, and works that
employed digital tools but were not explicitly connected to community resilience or cultural tourism.

As a result of the selection process, a total of 28 documents were included in the final analysis. The information
was subsequently organised using an analytical matrix specifically designed for this study. This matrix enabled
the classification of each article according to its analytical approach, research methodology, types of digital
technologies employed, level of community participation, implications for cultural heritage management, and
contributions to resilience. The use of this matrix facilitated the identification of common patterns, divergences
across approaches, thematic gaps, and opportunities for the development of digital strategies oriented towards
community strengthening.

Finally, the data were analysed comparatively in order to construct thematic categories that captured the
complexity of the phenomenon under study. This process involved identifying emerging trends, assessing the
impact of digital technologies across different contexts, and linking the findings to the stated research objectives.
The integrative review thus supported the development of a critical synthesis that underpins the results
presented in the following section, ensuring coherence between the research objectives and the scientific
evidence reviewed.

From a methodological standpoint, the integrative review prioritised analytical relevance over mechanical
exclusion criteria. Although high-impact journals (Q1 and Q2) were prioritised to ensure academic quality, the
selection process remained flexible in order to include indexed studies from other quartiles when they provided
substantial theoretical, empirical, or contextual contributions aligned with the objectives of this review. This
decision is consistent with the interpretative nature of integrative literature reviews, which seek to synthesise
diverse forms of evidence rather than apply rigid filtering procedures, thereby strengthening analytical depth,
transparency, and coherence (Snyder, 2019).

3. Results and Discussion

3.1 Digitalisation of Cultural Tourism Within the Framework of Community Strengthening

The digitalisation of cultural tourism involves the use of technological tools to preserve and disseminate
heritage, facilitate access to cultural resources, and reinforce local identity. At the same time, it promotes
community participation and enhances the visitor experience through digital solutions that enable more
sustainable and inclusive tourism management (Yan et al., 2025; Zhang et al., 2025; Huerta-Tantalean et al.,
2024). In rural and traditional contexts, such as Chinese villages, digitalisation has been shown to stimulate
cultural creativity and foster greater economic and social resilience following crises such as the COVID-19
pandemic (Chen and Li, 2022).

This digital transformation allows communities to improve resource management, increase income generation,
and promote sustainable models adapted to local territorial characteristics through tools such as digital
marketing, augmented reality, and data analytics. These mechanisms strengthen destination visibility and enrich
visitor experiences (Zhang et al., 2025). In crisis situations, digital technologies also support heritage
conservation and reinforce a sense of cultural continuity, as evidenced in the historic district of Yazd, Iran, where
resilience frameworks supported by digital tools were successfully implemented (Salehi et al., 2025).
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3.2 Digital Cultural Content Strategies to Attract Tourists During Times of Crisis

During periods of crisis, the most effective forms of digital cultural content for attracting tourist interest include
virtual tours and 360-degree videos, as these tools allow users to explore destinations without physical presence,
generating immersive experiences that sustain engagement under conditions of uncertainty (Shen et al., 2022;
Fan et al., 2022). Short-form videos shared through social media platforms also play an important role in
maintaining audience attention (Chen and Li, 2022), while the digitalisation of intangible heritage, such as
dances, rituals, and oral narratives, reinforces the cultural identity of destinations (Yan et al., 2025).

The impact of this content is significantly enhanced when it conveys authenticity. Digital materials that portray
everyday practices, traditions, and lived experiences tend to generate emotional connections with potential
visitors and positively influence destination choice (Hussain et al., 2024; Ruiz-Palacios et al., 2024). In this
context, digital platforms are essential for ensuring that such content reaches relevant audiences, as
demonstrated in Javanrood, Iran, which has managed to maintain international visibility through the strategic
use of social media, websites, and online booking systems (Komasi et al., 2025). Accordingly, digitalisation
facilitates a sustainable integration of culture and tourism, acting as a key instrument for economic recovery
following global crises (Zhao et al., 2023).

Nevertheless, while artificial intelligence enables the delivery of more personalised and efficient experiences, it
may also exacerbate digital divides, particularly among small and medium-sized enterprises with limited
resources (Muhammad et al., 2025). Moreover, despite the perceived convenience of digitalisation, tourist
awareness of its implications for sustainability remains limited. These tools can only achieve their full potential
when combined with active participation from both communities and visitors (Pinto et al., 2025).

3.3 Impact of Cultural Tourism Digitalisation on Community Resilience in the Face of Global Crises

Community empowerment through digitalisation is reflected in initiatives such as Cultural Gems, a platform that
employs Linked Open Data to map tangible and intangible cultural heritage across European cities (Consoli et
al., 2023). This tool not only facilitates democratic access to culture, but also enables communities to actively
participate in the identification, preservation, and dissemination of their cultural heritage (Sarabia et al., 2023).
At the same time, it strengthens civic engagement and promotes social inclusion by making less-recognised
cultural expressions visible, highlighting the potential of ICTs to enhance communities through their identities
(Agboola et al., 2023; Olavarria-Benavides et al., 2021; Gocer et al., 2024).

In the post-pandemic context, many rural communities have found digital technologies to be an effective
pathway towards strengthening development and stability (Consoli et al., 2023). In traditional villages in China,
for example, the adoption of digital tools to promote and disseminate cultural heritage has contributed to
tourism recovery and local economic revitalisation (Lee et al., 2024). This transformation has not only reinforced
residents’ connections to their cultural identity but has also created new opportunities to address future
challenges through the diversification of productive activities and the adoption of more sustainable
development pathways (Chen and Li, 2022).

Empirical evidence further demonstrates that involving local communities in the management and delivery of
authentic tourism experiences enhances their capacity to recover from social and economic adversity (Beckley
et al., 2008). This model supports cultural and environmental conservation while empowering communities and
promoting more equitable and sustainable development outcomes (Cartier et al., 2020). The resilience of
community-based tourism is thus expressed in its ability to adapt to changing conditions, leverage endogenous
resources, and build strong relationships with visitors, ensuring sustainable growth and preservation under
conditions of global uncertainty (Sarabia et al., 2023).

In parallel, the integration of crisis management and community response approaches is essential for
strengthening sustainability, as recovery strategies must address social, environmental, and economic
dimensions simultaneously (Cartier et al.,, 2020). Effective management supported by transparent
communication and participatory leadership reinforces community resilience and facilitates recovery following
disasters (Filimonau and De Coteau, 2019). Collectively, these actions contribute to ensuring tourism continuity
and sustainable community recovery during crisis scenarios.
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3.4 Application of Digital Mechanisms in Cultural Tourism and Their Role in Responding to Global
Crises

The resilience of cultural tourism destinations in the face of crises such as climate change requires proactive
spatial planning supported by digital tools (Papageorgiou, 2025). The integration of technologies such as
geographic information systems, climate scenario simulations, and spatial analytics enables tourism managers
to anticipate potential impacts and make data-driven decisions (Santos-Lacueva et al., 2024). These tools
facilitate the identification of vulnerable areas and support the design of land-use strategies that protect cultural
and natural resources (Scott and Gossling, 2022).

Digital communication also plays a critical role in shaping destination perceptions during crisis periods and is
widely recognised for its influence on trust and destination image (Chemli et al., 2020). Analyses of resilience-
oriented communication strategies indicate that effective information management can directly influence
tourist decisions and behaviour (Avraham, 2020). Consequently, well-planned digital communication is essential
for maintaining destination reputation and supporting recovery in critical moments (Martinez et al., 2024).
Digital platforms further enable the construction of authentic narratives that reinforce cultural identity and
promote more responsible, conscious, and participatory tourism practices (Vecco et al., 2022). In this context,
the digitalisation of cultural tourism contributes not only to heritage conservation, but also to the economic and
social recovery of communities (Milano et al., 2024).

In post-crisis contexts, such as those experienced following the pandemic, the resilience of cultural tourism
depends on collaboration among local actors and the use of digital mechanisms to facilitate communication,
planning, and cultural promotion (Martinez et al., 2024). Technologies such as participatory online mapping,
mobile applications for cultural storytelling, and virtual engagement platforms support the development of
collaborative and resilient cultural tourism models that respond to community needs and strengthen local
capacities to cope with global disruptions (Mandic et al., 2024; Komasi et al., 2025).

Table 1 summarises the cultural, technological, community-based, socio-economic, and crisis-management
dimensions identified in the reviewed studies, providing a comparative overview of how cultural tourism
digitalisation contributes to strengthening community resilience under conditions of uncertainty.

Table 1: Dimensions of digitalisation and community resilience identified in the integrative review

Category Aspect 1 Aspect 2

Cultural-pedagogical Preservation and dissemination of cultural | Strengthening of local identity and cultural
heritage. continuity.

Technological Use of immersive tools (virtual reality, 360- | Application of digital platforms for promotion,
degree video, augmented reality). booking, and content co-creation.

Community participation Empowerment through collaborative | Strengthening governance through
narratives and digital inclusion. participatory digital platforms.

Socio-economic impact Income diversification through digital tourism | Reinforcement of local economies and visibility
channels. in post-crisis recovery processes.

Crisis management Data-driven resilience strategies (GIS, | Rapid adaptation of communication and tourism
artificial intelligence, planning). services during emergencies.

4. Conclusion

The objective of this study was to analyse how the digitalisation of cultural tourism contributes to strengthening
the resilience of local communities in the face of global crises. The findings indicate that the integration of digital
technologies not only enables the preservation and dissemination of cultural heritage, the continuity of
economic activities under conditions of uncertainty, and the reinforcement of community cohesion through
participatory processes, but also incorporates tools that are particularly effective when they combine

103
The Proceedings of the 9th International Conference on Tourism Research (ICTR 2026)



Franklin Cordova-Buiza et al

authenticity, immersion, and accessibility. Virtual tours, 360-degree videos, collaborative platforms, and digital
narratives help sustain visitor interest even under mobility restrictions, strengthen emotional connections with
destinations, diversify income sources, and promote participatory governance. At the same time, these
mechanisms consolidate cultural identity and enhance territorial management through emerging technologies,
thereby supporting the development of more resilient, sustainable, and inclusive tourism models.

The theoretical implications of this review highlight the interaction between technology, sustainability,
collaborative governance, and community resilience, expanding current understanding of how territories can
respond to crises through digital solutions. From a practical standpoint, the results provide concrete guidance
for cultural managers, local authorities, and tourism entrepreneurs by informing the design of digital strategies
that foster community participation, economic recovery, and heritage preservation through innovative and
adaptive approaches.

Finally, this study acknowledges certain limitations, particularly the methodological heterogeneity of the
reviewed studies and the limited availability of empirical evidence from rural areas with constrained digital
infrastructure. Future research could further examine the digital divide, assess the effectiveness of emerging
technologies in community-based contexts, and identify digital resilience indicators applicable across different
territories. Taken together, the findings support the projection of a more resilient and equitable cultural tourism
model, in which digitalisation functions as a key driver of community transformation and development in
response to global challenges.

Acknowledgements

The authors would like to thank the Universidad Peruana de Ciencias Aplicadas (UPC) and the Research
Department for their institutional and financial support in enabling them to participate in the conference and
publish this scientific article.

Ethics Declaration

This study is based on secondary data from published academic literature and did not require ethical approval.

Al Declaration

Artificial intelligence tools were used only to support language editing. The authors are fully responsible for the
content of this paper.

References

Agboola, O. P., Bashir, F. M., Dodo, Y. A., Mohamed, M. A. S., and Alsadun, I. S. R. (2023). “The influence of information and
communication technology (ICT) on stakeholders’ involvement and smart urban sustainability”. Environmental
Advances, Vol. 13, pp. 100431. https://doi.org/10.1016/j.envadv.2023.100431

Avraham, E. (2020). “Nation branding and marketing strategies for combatting tourism crises and stereotypes toward
destinations”. Journal of Business Research, Vol. 116, pp. 711-720. https://doi.org/10.1016/].ibusres.2018.02.036

Basyar, M. R., Mardiyanta, A., and Setijaningrum, E. (2025). “Multi-Stakeholder Analysis in Building Tourism Resilience:
Collaborative Governance Implementation in the Majapahit House Heritage Area, Indonesia”. Tourism and
Hospitality, Vol. 6, No. 1, pp. 5. https://doi.org/10.3390/tourhosp6010005

Beckley, T. M., Martz, D., Nadeau, S., Wall, E., and Reimer, B. (2008). “Multiple Capacities, Multiple Outcomes: Delving
Deeper into the Meaning of Community Capacity”. Journal of Rural and Community Development, Vol. 3, No. 3.
https://iournals.brandonu.ca/jrcd/article/view/217

Brown, R. M. (2017). “The Tourists Still Come, but They Don't Buy as Much as Before: Vulnerability and Resilience in Two
Bay Island Communities in the Wake of the Global Financial Crisis”. The Qualitative Report, Vol. 22, No. 4, 1112-1136.
https://doi.org/10.46743/2160-3715/2017.2778

Cartier, E. A., and Taylor, L. L. (2020). “Living in a wildfire: The relationship between crisis management and community
resilience in a tourism-based destination”. Tourism Management Perspectives, Vol. 34, pp. 100635.
https://doi.org/10.1016/j.tmp.2020.100635

Chemli, S., Toanoglou, M., and Valeri, M. (2020). “The impact of Covid-19 media coverage on tourist’s awareness for future
travelling”. Current Issues In Tourism, Vol. 25, No. 2, pp. 179-186. https://doi.org/10.1080/13683500.2020.1846502

Chen, X., and Li, B. (2022). “Rethinking Cultural Creativity and Tourism Resilience in the Post-Pandemic Era in Chinese
Traditional Villages”. Sustainability, Vol. 14, No. 19, pp. 12371. https://doi.org/10.3390/su141912371

104
The Proceedings of the 9th International Conference on Tourism Research (ICTR 2026)


https://doi.org/10.1016/j.envadv.2023.100431
https://doi.org/10.1016/j.jbusres.2018.02.036
https://doi.org/10.3390/tourhosp6010005
https://journals.brandonu.ca/jrcd/article/view/217
https://doi.org/10.46743/2160-3715/2017.2778
https://doi.org/10.1016/j.tmp.2020.100635
https://doi.org/10.1080/13683500.2020.1846502
https://doi.org/10.3390/su141912371

Franklin Cordova-Buiza et al

Consoli, S., Alberti, V., Cocco, C., Panella, F., and Montalto, V. (2023). “Cultural gems linked open data: Mapping culture and
intangible heritage in European cities”. Data in Brief, Vol. 49, pp. 109375. https://doi.org/10.1016/].dib.2023.109375

Cordova-Buiza, F., Medina-Viruel, M. J., and Pérez-Galvez, J. C. (2025). “Community-based rural tourism: a mapping
technique analysis study from 2005 to 2023". Humanities and Social Sciences Communications, Vol. 12, No. 1, pp. 1-
14. https://doi.org/10.1057/s41599-025-04746-7

Del Vecchio, V., Lazoi, M., Marche, C., Mettouris, C., Montagud, M., Specchia, G., and Ali, M. Z. (2025). “Designing
Innovative Digital Solutions in the Cultural Heritage and Tourism Industry: Best Practices for an Immersive User
Experience”. Applied Sciences, Vol. 15, No. 9, pp. 4935. https://doi.org/10.3390/app15094935

Fan, X., Jiang, X., and Deng, N. (2022). «iImmersive technology: A meta-analysis of augmented/virtual reality applications
and their impact on tourism experience”. Tourism Management, Vol. 91, pp. 104534.
https://doi.org/10.1016/j.tourman.2022.104534

Filimonau, V., and De Coteau, D. (2019). “Tourism resilience in the context of integrated destination and disaster
management (DM2)”. International Journal of Tourism Research, Vol. 22, No. 2, pp. 202-222.
https://doi.org/10.1002/jtr.2329

Gabriel-Campos, E., Werner-Masters, K., Cordova-Buiza, F., and Paucar-Caceres, A. (2021). “Community eco-tourism in
rural Peru: Resilience and adaptive capacities to the Covid-19 pandemic and climate change”. Journal of Hospitality
and Tourism Management, Vol. 48, pp. 416—427. https://doi.org/10.1016/j.jhtm.2021.07.016

Gocer, 0., Boyacioglu, D., Karahan, E. E., and Shrestha, P. (2024). “Cultural tourism and rural community resilience: A
framework and its application”. Journal of Rural Studies, Vol. 107, pp. 103238.
https://doi.org/10.1016/j.jrurstud.2024.103238

Guardia, M. S., Marcelo, and Rosana. (2022). “Efeitos da pandemia do novo coronavirus (Covid -19) no setor turistico da
regido Nordeste do Brasil. [Effects of the pandemic of the new coronavirus (Covid-19) on the tourism sector in the
Northeast region of Brazil]”. Pasos, Vol. 20, No. 1. https://doi.org/10.25145/].pas0s.2022.20.005

Hernandez N. and Oskam, J. (2025). “A new tourism cycle on the Canary Islands: scenarios for digital transformation and
resilience of small and medium tourism enterprises”. Journal of Tourism Futures, Vol. 11, No.1, pp. 6-22.
https://doi.org/10.1108/JTF-04-2022-0132

Huang, J., Chen, C., Khan, R., and Lai, Q. (2025). “Research on Path Configuration and Mechanism of Digital Economy-
Driven Resilience Enhancement in Tourism Industry”. Sustainability, Vol. 17, No. 7, pp. 3172.
https://doi.org/10.3390/su17073172

Huerta-Tantalean, L. N., Bermejo-Tipiani, P. A., Gabriel-Campos, E., Grillo-Torres, C. M., and Cordova-Buiza, F. (2024).
“Resilience and Community Management of Ecotourism Associations in South American Cloud Oases”. International
Journal of Sustainable Development and Planning, Vol. 19, No. 12, pp. 4595-4600.
https://doi.org/10.18280/ijsdp.191208

Hussain, K., Alam, M. M. D., Malik, A., Tarhini, A., and Balushi, M. K. A. (2024). “From Likes to Luggage: The Role of Social
Media Content in Attracting Tourists”. Heliyon, Vol. 10, No. 19, pp. e38914.
https://doi.org/10.1016/j.heliyon.2024.e38914

Komasi, H., Jamini, D., Hashemkhani Zolfani, S., Sadeghi, H., and Cavallaro, F. (2025). “Evaluating the impacts of
humanitarian crises on sustainable tourism with a futures studies approach”. Environment, Development and
Sustainability. https://doi.org/10.1007/s10668-025-06109-3

Lee, J. Y.-H., Chou, C.-Y., Chang, H.-L., and Hsu, C. (2024). “Building digital resilience against crises: The case of Taiwan's
COVID-19 pandemic management”. Information Systems Journal, Vol. 34, No. 1, pp. 39-79.
https://doi.org/10.1111/isj.12471

Li, L., Li, Z., Ding, H., and Gao, M. (2024). “How can digitalization be used to develop community resilience in public health
emergencies?: A qualitative comparative analysis from China”. Plos one, Vol. 19, No. 12, pp. 0315713.
https://doi.org/10.1371/journal.pone.0315713

Mandi¢, A., Petri¢, L., and Pivcevic, S. (2024). “Harmonizing sustainability and resilience in post-crisis cultural tourism:
Stakeholder insights from the split metropolitan area living lab”. Tourism Management Perspectives, Vol. 55, pp.
101331. https://doi.org/10.1016/j.tmp.2024.101331

Martinez-Sala, A.-M., Huertas, A., Ferrer-Rosell, B., and Marine-Roig, E. (2024). “Impacto de la comunicacion de crisis y de
resiliencia en la imagen del destino y el comportamiento del turista”. Profesional de la informacion, Vol. 33, No. 2.
https://doi.org/10.3145/epi.2024.0203

Menezes, R. P., Fernandes, J. M., Silva, A. L., and Reis, L. P. (2023). “Digital transformation: A study of the actions taken by
museums during the pandemic”. Proceedings of the 6th International Conference on Tourism Research (ICTR 2023),
Vol. 6, No. 1. https://doi.org/10.34190/ictr.6.1.1312

Milano, C., Novelli, M., and Russo, A. P. (2024). “Anti-tourism activism and the inconvenient truths about mass tourism,
touristification and overtourism”. Tourism Geographies, Vol. 26, No. 8, pp. 1313-1337.
https://doi.org/10.1080/14616688.2024.2391388

Muhammad, S. S., Dey, B. L., Kamal, M. M., Samuel, L., and Alzeiby, E. A. (2025). “Digital transformation or digital divide?
Smes’ use of Al during global crisis”. Technological Forecasting And Social Change, Vol. 217, pp. 124184.
https://doi.org/10.1016/j.techfore.2025.124184

105
The Proceedings of the 9th International Conference on Tourism Research (ICTR 2026)


https://doi.org/10.1016/j.dib.2023.109375
https://doi.org/10.1057/s41599-025-04746-7
https://doi.org/10.3390/app15094935
https://doi.org/10.1016/j.tourman.2022.104534
https://doi.org/10.1002/jtr.2329
https://doi.org/10.1016/j.jhtm.2021.07.016
https://doi.org/10.1016/j.jrurstud.2024.103238
https://doi.org/10.25145/j.pasos.2022.20.005
https://doi.org/10.1108/JTF-04-2022-0132
https://doi.org/10.3390/su17073172
https://doi.org/10.18280/ijsdp.191208
https://doi.org/10.1016/j.heliyon.2024.e38914
https://doi.org/10.1007/s10668-025-06109-3
https://doi.org/10.1111/isj.12471
https://doi.org/10.1371/journal.pone.0315713
https://doi.org/10.1016/j.tmp.2024.101331
https://doi.org/10.3145/epi.2024.0203
https://doi.org/10.34190/ictr.6.1.1312
https://doi.org/10.1080/14616688.2024.2391388
https://doi.org/10.1016/j.techfore.2025.124184

Franklin Cordova-Buiza et al

Nian, S., Zhang, J., Zhang, H., Zhang, J., Li, D., Wu, K., and Yang, L. (2019). “Two sides of a coin: A crisis response perspective
on tourist community participation in a post-disaster environment”. International Journal of Environmental Research
and Public Health, Vol. 16, No. 12. https://doi.org/10.3390/ijerph16122073

Olavarria-Benavides, H. L., Carassa, A. G. C., and Cordova-Buiza, F. (2021). “Travel influencers as a factor in choosing a
tourist destination post covid-19: Analysis of the national tourist”. In Proceedings of the 2021 IEEE Sciences and
Humanities International Research Conference (SHIRCON 2021).
https://doi.org/10.1109/SHIRCON53068.2021.9652385

Organizacién Mundial del Turismo (2021). “Guia de la OMT para una recuperacion inclusiva - Impactos socioculturales de la
COVID-19”. Numero 2: Turismo cultural. https://doi.org/10.18111/9789284422722

Papageorgiou, M. (2025). “Spatial Planning for Tourism Destinations Resilient to Climate Change”. Tourism And Hospitality,
Vol. 6, No. 1, pp. 8. https://doi.org/10.3390/tourhosp6010008

Pinto, H., Barboza, M., and Nogueira, C. (2025). “Perceptions and Behaviors Concerning Tourism Degrowth and Sustainable
Tourism: Latent Dimensions and Types of Tourists”. Sustainability, Vol. 17, No. 2, pp. 387.
https://doi.org/10.3390/su17020387

Ruiz-Palacios, M. A., Pereira-Teixeira-De-Oliveira, C., Tejada-Garcia, M. A., Salvador-Garcia, C. R., Velasquez-Viloche, L., and
Cordova-Buiza, F. (2024). “Culture, rituals and nature: experiences of mystical tourism in northern Peru”. Geojournal
of Tourism and Geosites, Vol. 56, No. 4, pp. 1845-1855. https://doi.org/10.30892/gtg.56438-1352

Salehi, F., Jamei, E., Ghaffarianhoseini, A., Ghaffarianhoseini, A., and Cheshmehzangi, A. (2025). “Developing a localized
resilience assessment framework for historical districts: A case study of Yazd, Iran”. Plos One, Vol. 19, No. 3, pp.
e0317088. https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0317088

Santos-Lacueva, R., Gutiérrez-Rubi, E., and March-Gomez, J. (2024). “Spatial planning for tourism destinations resilient to
climate change”. Tourism and Hospitality, Vol. 6, No. 1, pp. 123—-139. https://doi.org/10.3390/tourhosp6010008

Snyder, H. (2019). “Literature review as a research methodology: An overview and guidelines”. Journal of Business
Research, Vol 104, pp. 333-339. https://doi.org/10.1016/j.jbusres.2019.07.039

Sarabia Molina, M., Ifiiguez Apolo, R., and Santiago Romo, R. (2023). “Entrelazando: la resiliencia comunitaria y el
desarrollo del turismo comunitario en Valdivia en la provincia de Santa Elena-Ecuador”. ROTUR. Revista de Ocio y
Turismo, Vol. 17, No. 1, pp. 76-99. https://doi.org/10.17979/rotur.2023.17.1.9276

Scott, D., and Gossling, S. (2022). “A review of research into tourism and climate change - Launching the annals of tourism
research curated collection on tourism and climate change “. Annals of Tourism Research, Vol. 95, pp. 103409.
https://doi.org/10.1016/j.annals.2022.103409

Shen, J., Chou, R., Zhu, R., and Shun-He, C. (2022). “Experience of community resilience in rural areas around heritage sites
in quanzhou under transition to a knowledge economy”. Land, Vol. 11, No. 12, pp. 2155.
https://doi.org/10.3390/land11122155

Silva, M., and Raposo, R. (2023). “Designing a framework for rural community-based collaborative cultural mapping: The
Fontoura project”. Proceedings of the 6th International Conference on Tourism Research (ICTR 2023), Vol. 6, No.1.
https://doi.org/10.34190/ictr.6.1.1331

Vecco M., Clarke M., Vroonhof P., De Weerd E., Ivkovic E., Minichova S. and Nazarejova M. (2022). “The impact of the
COVID-19 pandemic on creative industries, cultural institutions, education and research”. World Intellectual Property
Organization WIPO.
https://www.wipo.int/edocs/mdocs/copyright/en/wipo _cr covid 19 ge 22/wipo cr covid 19 ge 22 study.pdf

Xiang, H., Heng, X., Zhai, B., and Yang, L. (2024). “Digital and Culture: Towards More Resilient Urban Community
Governance”. Land, Vol. 13, No. 6, pp. 758. https://doi.org/10.3390/land13060758

Yan, Z., Lim, C. K., Halim, S. A., Ahmed, M. F., Tan, K. L., and Li, L. (2025). “Digital Sustainability of Heritage: Exploring
Indicators Affecting the Effectiveness of Digital Dissemination of Intangible Cultural Heritage Through Qualitative
Interviews”. Sustainability, Vol. 17, No. 4, pp. 1593. https://doi.org/10.3390/su17041593

Zhang, Q., Feng, H., Feng, X., Xu, W., and Wei, L. (2025). “Has Digitalization Boosted the Rural Tourism Income?—Evidence
from Prefecture-Level City Panel Data in China”. Land, Vol. 14, No. 1, pp. 17. https://doi.org/10.3390/land14010017

Zhang, Y., Papp-Vary, A., and Szabd, Z. (2025). “Digital Engagement and Visitor Satisfaction at World Heritage Sites: A Study
on Interaction, Authenticity, and Recommendations in Coastal China“. Administrative Sciences, Vol. 15, No. 3, pp.110.
https://doi.org/10.3390/admsci15030110

Zhao, X., Xie, C., Huang, L., Wang, Y., and Han, T. (2023). “How digitalization promotes the sustainable integration of
culture and tourism for economic recovery”. Economic Analysis And Policy, Vol. 77, pp. 988-1000.
https://doi.org/10.1016/j.eap.2023.01.005

106
The Proceedings of the 9th International Conference on Tourism Research (ICTR 2026)


https://doi.org/10.3390/ijerph16122073
https://doi.org/10.1109/SHIRCON53068.2021.9652385
https://doi.org/10.18111/9789284422722
https://doi.org/10.18111/9789284422722
https://doi.org/10.3390/tourhosp6010008
https://doi.org/10.3390/su17020387
https://doi.org/10.30892/gtg.56438-1352
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0317088
https://doi.org/10.3390/tourhosp6010008
https://doi.org/10.1016/j.jbusres.2019.07.039
https://doi.org/10.17979/rotur.2023.17.1.9276
https://doi.org/10.1016/j.annals.2022.103409
https://doi.org/10.3390/land11122155
https://doi.org/10.34190/ictr.6.1.1331
https://www.wipo.int/edocs/mdocs/copyright/en/wipo_cr_covid_19_ge_22/wipo_cr_covid_19_ge_22_study.pdf
https://doi.org/10.3390/land13060758
https://doi.org/10.3390/su17041593
https://doi.org/10.3390/land14010017
https://doi.org/10.3390/admsci15030110
https://doi.org/10.1016/j.eap.2023.01.005

	Cordova+Buiza-ITR-137
	1. Introduction
	2. Methods
	3. Results and Discussion
	3.1 Digitalisation of Cultural Tourism Within the Framework of Community Strengthening
	3.2 Digital Cultural Content Strategies to Attract Tourists During Times of Crisis
	3.3 Impact of Cultural Tourism Digitalisation on Community Resilience in the Face of Global Crises
	3.4 Application of Digital Mechanisms in Cultural Tourism and Their Role in Responding to Global Crises

	4. Conclusion
	Acknowledgements
	Ethics Declaration
	AI Declaration
	References




